	1 
	Module name

	Product Innovation Management in Emerging Markets 


	5 ECTS

	2 
	Courses/lectures 
	S: Product Innovation Management in Emerging Markets (2 SWS)
	5 ECTS

	3 
	Lecturers
	Prof. Dr. Alexander Brem
	


	4 
	Module coordinator
	Prof. Dr. Alexander Brem

	5 
	Contents 
	This course is an online course, which is included in the curriculum of the Virtuelle Hochschule Bayern (vhb). Hence, this course will be conducted online only. Attendance is only required for examination (see section “method of examination”).

The course “Product Innovation Management in Emerging Markets” is intended for future managers and entrepreneurs who want to understand the trends in the management of innovation in an emerging markets context.

The course includes a combination of online lectures, videos, keynotes and case studies in which participants study the management of innovation in emerging economies. Course contents include:

· An introduction to product innovation management in emerging markets

· Basic definitions and concepts of emerging markets as well as innovation

· Classification and case studies of innovations originating from emerging markets: e.g. frugal innovation, jugaad and reverse innovation

· A discourse about the transformation of research and development (R&D) strategies and innovation strategies of Multinationals

· Currents trends and future outlook on the innovation management in emerging markets

	6 
	Learning objectives and skills
	Students will:

· become familiar with the scientific literature about innovation management in emerging markets.

· understand basic concepts of innovation and emerging markets.

· learn different types of innovations originating from emerging markets.

· apply their knowledge about innovation in emerging markets in case studies.

· learn to apply the case study method as part of an interdisciplinary team (group presentation).

	7 
	Recommended prerequisites
	Basic understanding of general management and innovation management topics (Bachelor level).

	8 
	Integration in curriculum
	Any semester of Master’s program

	
	Module compatibility
	· Master in Management: Vertiefungsbereich 
· Industrial Engineering and Management


	9 
	Method of examination
	Written case study and group presentation at Friedrich-Alexander-Universität Erlangen-Nürnberg

(Attendance of all group members is required)

	10 
	Grading procedure
	60% case study, 40% group presentation, slides and content

	11 
	Module frequency
	Every semester

	12 
	Workload
	Online course: 45h, Home study: 105h

	13 
	Module duration
	1 Semester

	14 
	Teaching and examination language
	English
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